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Reality Conditional - If+present
Zero - direct consequence

One - Possibility

Unreal Conditional - If + past 
Two - Unlikely Possibility

Three - Impossible

THE 4 CONDITIONAL FORMS



IF+Present -> Imperative/Present

Zero Conditional



If+Present -> Future

First Conditional



If + Past -> Would 

Second Conditional



If + Past Perfect -> Would Have Past Part.

Third Conditional



...2nd or 3rd?



Zero: if + pres. -> pres./imperative
If you want to win, you need to practice / Take an umbrella if it’s raining.

First: if + pres. -> future
If you go to London, you will love it!
--

         Second: if + past -> would
        If knew the answer, I would tell you

  
        Third: if + past perf. -> would have + past part.
        If I had read the book, I wouldn’t have watched the movie.

So to recap…





I want to buy this ticket.

He said / He told me (that) he wanted to buy the ticket.

Reported Speech





Digital Marketing





Measure Your Digital Marketing Effectiveness
According to HubSpot, the following are important elements in driving visitors to your website and creating measurable 
visitor actions that help you analyze your digital marketing ROI:

● Keywords – Find the best words and phrases your prospects use. These are keywords they use when 

searching for solutions to their problems and challenges that your products/services can address.

● Page Performance – Select key SEO areas for optimizing your pages and generating quality inbound links. 

Then you can see detailed SEO metrics on page views, ranked keywords, inbound links, clicks and social media.

● Social Media Monitoring – Create monitoring streams of targeted contacts and view your history of 

interactions.

● Calls to Action – A/B test CTAs and track results to analyze clicks and conversions.

● Landing Pages – Capture inbound leads through your website with landing pages. Use automated analytics to 

see which pieces of content bring in the most viewers, where your landing page traffic is coming from and which 

sources convert into leads.

● Forms – Build optimized forms with custom fields for collecting data on your leads.



Digital Marketing can be an intimidating field to handle if you are a newbie. Sometimes, 
even seasoned Digital Marketing Professionals do not know all the Digital Marketing 
Terms, plus, new terms get added in Digital Marketing Glossary on a regular basis.

Vocabulary
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